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Geopolitics of Information and Communication
Culture in The Arab Homeland: Challenges and
Available Chances.

Dr. Ahmed Hamed Al-Obaydi  Prof Dr. Mohammed Azher Al- Sammak

Assist Prof, Geegrap Geagraphy Department, Educatiou
Department, Education College, Mosul Univ.
College, Mosul Univ.

Abstract

This research aims at studying the Geopolitics of
Information and Communication Culture in The Arab
Homeland. This study hypothesizes that the current situation of
information and communication is not that promising, since its
minor role in enhancing the strength of this region in the
political map according to the analysis of the available chances
in facing all the challenges. This research studies
I. The current state of information and communication culture.
II. The quantity measuring of technical and information

achievement: Guides for technical achievements, patents,

Guides for new and old inventions and human creativity
I11. Conclusions (challenges and potential chances).

The search came up with some conclusions , one of these is
the necessity of adopting a unified Arabic strategy in the field
of information and communication through special national
systems of culture and communication. In addition to that , the
work towards the rise of the Arab nation is to move side by side
with "'Information Revolution'' and ''Globalization''.
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Pp=C+E+M+(S+W)
C =Critical Mass
E = Economic Capability
M = Military Capability
S = Strategic Purpose
W = Will to purpose national strategy
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